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Hiram Hunn Awards

Seven alumni� are to receive the Hiram S. 
Hunn Memorial Schools and Scholarships 
Awards, presented by the Harvard College 
Office of Admissions and Financial Aid, at 
a ceremony in Cambridge on October 25. 
Hunn, a member of the class of 1921, re-
cruited and interviewed prospective stu-
dents for many decades; this year’s winners, 
collectively, have performed more than 200 
years of service.

Marshall Allen, M.D. ’53, of Evans, 
Georgia, has been inspired by applicants 
for 48 years, sometimes even reading the 
books they recommend. Two of his can-
didates were accepted to the class of 2017.

T. Carter Hagaman ’60, of Maplewood, 
New Jersey, has served as chair of the 
Harvard Club of New Jersey’s schools and 
scholarships committee, which covers 
Greater Essex County (the northeastern 
part of the state), since 2000. In addition, 
he is a former club president and chair of 

its nominating committee.
John Irving ’83, M.B.A. ’89, of Saint John, 

New Brunswick, Canada, has interviewed 
students since 1983 and is a former chair of 
his local schools and scholarships commit-
tee. He is also involved in other activities at 
the College, Harvard Business School, and 
the Graduate School of Design.

Margarita Montoto-Escalera  ’78, 
M.B.A. ’85, of San Juan, Puerto Rico, be-
gan interviewing candidates as soon as she 
moved to the capital city in 1991, and later 
served as president of the local Harvard 
Business School club.

Elaine Hoffman Morris ’58, of New 
York City, has interviewed students for 
nearly 50 years, through her tenure as 
president of the Radcliffe Club of New 
York and then as co-chairperson of the 
Harvard Club of New York City.

Miguel M. Palos ’76 and Claudia Frie-
derichs Palos, of Bradbury, California, 
have done schools and scholarships work 
in the Los Angeles area for 25 years, first 

as interviewers, then as area leaders in 
the San Gabriel Valley. In 2006, they also 
received the Harvard Club of Southern 
California’s John Harvard Award.

Milton Yasunaga ’77, J.D. ’81, of Ho-
nolulu, has chaired his local club’s 
schools and scholarships committee 
since 2001, but has been interview-

ing st udents 
for more than 
three decades. 
H e  s a y s  h e 
aims to make 
t h e  p r o c e s s 
“enjoyable, en-
couraging, and 
helpful for all 
applicants.”

year as the University begins the public 
phase of a multibillion-dollar capital cam-
paign (see page 48). Starting in September, 
events will be held for alumni around the 
world. “The HAA wants to engage alumni 
in the intellectual life of the University—
on the road, at educational events, and 
through social media,” she says. “This is 
a wonderful time to get involved. As part 
of the leadership, we all have to now put 
our oars in the water and row in the same 
direction—sharing in the vision and ex-
citement around how to make Harvard 
relevant in today’s world.”

Gellert, who has an M.B.A. from Colum-
bia, has worked in her family’s Manhattan 
private-investment company, Windcrest 
Partners. She is a former co-chair of the 
executive committee of the Harvard Col-
lege Fund and vice president of the HAA’s 
engagement and marketing committee. A 
class reunion-gift chair, she also served as 
treasurer of the Harvard Club of New York 
City before becoming HAA president.

During the last year she has focused on 
analyzing University research (from fo-
cus groups and surveys) on how alumni 
perceive their relationship to the institu-
tion. Details of the findings have not been 
publicized, but in general, Gellert says, 86 
percent of alumni “feel very positive to-
ward the University and about 24 percent 
feel connected to Harvard.” Alumni also 
tend to be more closely attached to each 
other than to the institution. The HAA 
and alumni groups, she adds, are now de-
veloping better ways to “inspire and mo-
tivate our alumni around their connection 
to Harvard.” (That group includes her 
parents, Michael E. Gellert ’53 and Mary 
C. Gellert, a 1957 graduate of the Harvard 
Radcliffe Program in Business Administra-
tion, and her brother, John M. Gellert ’92.)

At Harvard, she concentrated in fine 
arts (now called history of art and archi-
tecture) because it was a small, interdis-
ciplinary department and offered superb 
museum collections that functioned as 
“laboratories.” By studying Italian Renais-
sance painting, for example, she learned 
about power structures and economies 
and allegory and symbolism—and how to 
communicate what she learned to others. It 
was the “ultimate liberal-arts” degree, she 
says, “and while I have not pursued it pro-
fessionally, I would not change my concen-
tration were I to do it all over again.” She 
worked on the business side of the Hasty 
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Pudding Theatricals, was the H.A.N.D. 
(House and Neighborhood Development 
coordinator) for Eliot House, and was in-
volved with CityStep, which teaches per-
forming arts to Cambridge school children.

In recent years, she has moved away 
from money management to focus on 
nonprofit work. She is a trustee of her 
secondary-school alma mater, St. Paul’s 
School, and a board member of both the 
International Women’s Health Coalition 
and of the Lincoln Center Institute, which 
uses “the capacities learned through the 
arts to enhance K-12 education in public 

schools.” A passionate traveler, Gellert is 
proud to have visited all seven continents 
by the age of 40; she also climbs moun-
tains, skis, bikes, and golfs. To the HAA, 
Gellert brings a worldly view, sporty en-
ergy, and pertinent professional skills. But 
just as important, she says, “is my ability 
to listen.” No doubt, as she travels for the 
campaign this year, she will meet many 
alumni eager to talk. “I feel everyone has 
a story,” she adds, “and if we spent more 
time listening to them, people would feel 
better about their voices being heard and 
reflected in the collective good.”� vn.p.b.
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